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Abstract : This research’s objectives were to analyze the using of new media in the form of set up candid clip that affects the
product and presenter, to study the effectiveness of using new media in the form of set up candid clip in order to increase the
circulation and audience satisfaction and to use the earned information and knowledge to develop the communication for
publicizing and advertising via new media. This research is qualitative research based on questionnaire from 50 random
sampling representative samples and in-depth interview from experts  in publicizing and advertising fields.  The findings
indicated the positive and negative effects to the brands’ image and presenters’ image of product named “Scotch 100” and
“Snickers” that used set up candid clips via new media for publicizing and advertising in Thailand. It will be useful for fields of
publicizing and advertising in the new media forms.
Keywords : candid clip, effect, new media, social network
Conference Title : ICCMS 2014 : International Conference on Communication and Media Studies
Conference Location : Istanbul, Turkey
Conference Dates : July 30-31, 2014
  
World Academy of Science, Engineering and Technology
International Journal of Humanities and Social Sciences
Vol:8, No:7, 2014
Op
en
 Sc
ien
ce
 In
de
x, 
Hu
ma
nit
ies
 an
d S
oc
ial
 Sc
ien
ce
s V
ol:
8, 
No
:7,
 20
14
 w
as
et.
or
g/a
bs
tra
cts
/11
11
4
ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 8(7) 2014 1
